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THE INFLUENCE OF BRAND EQUITY, PRICE PERCEPTIONS AND 

PROMOTIONS ON CONSUMER PURCHASING DECISIONS FOR 

SKINCARE MB STAR GLOW, KRATON VILLAGE, KRIAN SUB-

DISTRICT. 

By : Rosa Maulidia F.N 

ABSTRACT 

 This study is about the effect of brand equity, perceived price and promotion 

on the purchase decision of MB STAR GLOW skincare products in Kraton Village, 

Krian District. The population in this study were consumers who purchased MB 

STAR GLOW skincare products in Kraton Village, Krian District. Sampling was 

carried out by questionnaire technique, namely the technique of determining the 

sample with certain considerations according to the desired objectives with the 

number of samples taken being 100 respondents. The data collected was analyzed 

regression to test the validity of the question items alpha cronbach to test the 

reliability of the instrument and regression analysis to test the influence of the 

independent variables tested on purchasing decisions. Partially, the results of this 

study indicate that brand equity, perceived price and promotion have a positive and 

significant effect on purchasing decisions for MB STAR GLOW skincare products 

in Kraton Village, Krian District. The most influential variables in this study are 

brand equity and promotion in purchasing decisions. 
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PENGARUH EKUITAS MEREK, PERSEPSI HARGA DAN PROMOSI 

TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN SKINCARE MB 

STAR GLOW DESA KRATON KECAMATAN KRIAN 

By : Rosa Maulidia F.N 

ABSTRAK  

 Penelitian ini mengenai pengaruh ekuitas merek, persepsi harga dan 

promosi terhadap keputusa pembelian produk skincare MB STAR GLOW di Desa 

Kraton Kecamatan Krian. Populasi dalam penelitian ini adala konsumen yang 

melakukan pembelian produk skincare MB STAR GLOW di Desa Kraton 

Kecamatan Krian. Pengambilan sampel dilakukan dengan teknik kuesioner yaitu 

teknik menentukan sampel dengan pertimbangan tertentu sesua tujuan yang 

dikehendaki dengan jumlah sampel yang diambil adalah 100 responden. Data yang 

terkumpul dianalisa regresi untuk menguji validitas item pertanyaan alpha 

cronbach untuk menguji reabilitas instrumen dan analisis regresi untuk menguji 

besarnya pengaruh variabel bebas yang diuji terhadap keputusan pembelian. Secara 

parsial hasil penelitian ini menunjukkan bahwa ekuitas merek, persepsi harga dan 

promosi berpengaruh positif dan signifikan terhadap keputusan pembelian produk 

skincare MB STAR GLOW di Desa Kraton Kecamatan Krian. Variabel yang paling 

berpengaruh dalam penelitian ini adalah ekuitas merek dan promosi dalam 

keputusan pembelian.   

  



 

 

ix 

 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN ................................................................................. i 

SURAT PERNYATAAN ..................................................................................... iii 

KATA PENGANTAR .......................................................................................... iv 

ABSTRACT .......................................................................................................... vii 

ABSTRAK .......................................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL .............................................................................................. xiii 

DAFTAR GAMBAR .......................................................................................... xiv 

LAMPIRAN ..........................................................................................................xv 

BAB I PENDAHULUAN ......................................... Error! Bookmark not defined. 

1.1. LATAR BELAKANG ................................ Error! Bookmark not defined. 

1.2. Rumusan Masalah ...................................... Error! Bookmark not defined. 

1.3. Tujuan Penelitian ........................................ Error! Bookmark not defined. 

1.4. Manfaat Penelitian ...................................... Error! Bookmark not defined. 

1.5. Sistematika Penulisan ................................. Error! Bookmark not defined. 

BAB II TINJAUAN PUSTAKA .............................. Error! Bookmark not defined. 

2.1. Landasan Teori ........................................... Error! Bookmark not defined. 

2.1.2 Definisi Manajemen Pemasaran ................. Error! Bookmark not defined. 

2.1.2 Pemasaran ................................................... Error! Bookmark not defined. 

2.1.3 Ekuitas Merek ............................................. Error! Bookmark not defined. 

2.1.3.1 Indikator Ekuitas Merek .......................... Error! Bookmark not defined. 



 

 

x 

 

2.1.3.2 Tujuan Ekuitas Merek .............................. Error! Bookmark not defined. 

2.1.4 Persepsi Harga ............................................ Error! Bookmark not defined. 

2.1.4.1 Indikator Persepsi Harga .......................... Error! Bookmark not defined. 

2.1.4.2 Tujuan Persepsi Harga ............................. Error! Bookmark not defined. 

2.1.5 Promosi ....................................................... Error! Bookmark not defined. 

2.1.5.1 Indikator Promosi .................................... Error! Bookmark not defined. 

2.1.5.2 Tujuan Promosi ........................................ Error! Bookmark not defined. 

2.1.6 Keputusan Pembelian ................................. Error! Bookmark not defined. 

2.1.6.1 Tahap Dalam  Proses Keputusan Pembelian Konsumen ................. Error! 

Bookmark not defined. 

2.1.6.2 Indikator Keputusan Pembelian ............... Error! Bookmark not defined. 

2.1.7 Hubungan Antara Variabel ......................... Error! Bookmark not defined. 

2.1.7.1 Hubungan Antara Variabel Ekuitas Merek Terhadap Keputusan 

 Pembelian .....................................................................................................

 Error! Bookmark not defined. 

2.1.7.2 Hubungan Antara Variabel Persepsi Harga Terhadap Keputusan 

 Pembelian ................................................. Error! Bookmark not defined. 

2.1.7.3 Hubungan Antara Variabel Promosi Terhadap Keputusan Pembelian

 Error! Bookmark not defined. 

2.2 Penelitian Terdahulu ...................................... Error! Bookmark not defined. 

2.3 Kerangka Konseptual ..................................... Error! Bookmark not defined. 

2.4 Hipotes Penelitian .......................................... Error! Bookmark not defined. 

BAB III METODE PENELITIAN ......................... Error! Bookmark not defined. 

3.1 Kerangka Proses Berfikir ............................... Error! Bookmark not defined. 

3.2 Definisi Operasional dan Pengukuran VariabelError! Bookmark not 

defined. 



 

 

xi 

 

3.2.1 Definisi Operasional ................................... Error! Bookmark not defined. 

3.2.2 Pengukuran Variabel .................................. Error! Bookmark not defined. 

3.2.3 Desain Instrumen Penelitian ....................... Error! Bookmark not defined. 

3.3 Teknik Penentuan Populasi, Sampel dan Teknik Pengambilan Sampel Error! 

Bookmark not defined. 

3.3.1 Populasi ....................................................... Error! Bookmark not defined. 

3.3.2 Sampel ........................................................ Error! Bookmark not defined. 

3.3.3 Teknik Pengambilan Sampel ...................... Error! Bookmark not defined. 

3.4 Lokasi dan Waktu Penelitian ......................... Error! Bookmark not defined. 

3.5 Pengumpulan Data ......................................... Error! Bookmark not defined. 

3.5.1 Metode Pengumpulan Data ......................... Error! Bookmark not defined. 

3.6 Pengujian Kualitas Data................................. Error! Bookmark not defined. 

3.6.1 Uji Validitas ................................................ Error! Bookmark not defined. 

3.6.2 Uji Reabilitas .............................................. Error! Bookmark not defined. 

3.6.3 Analisis Determinasi R2 .............................. Error! Bookmark not defined. 

3.7 Analisis Data .................................................. Error! Bookmark not defined. 

3.7.1 Pengujian Hipotesis .................................... Error! Bookmark not defined. 

3.7.2  Uji Simultan (Uji F) ................................... Error! Bookmark not defined. 

3.7.3 Uji Parsial (Uji T) ....................................... Error! Bookmark not defined. 

3.7.4 Uji Dominan ............................................... Error! Bookmark not defined. 

BAB IV PEMBAHASAN ......................................... Error! Bookmark not defined. 

4.1 Diskripsi Objek Penelitian ............................. Error! Bookmark not defined. 

4.1.1 Sejarah MB STAR GLOW ......................... Error! Bookmark not defined. 



 

 

xii 

 

4.1.2 Visi dan Misi MB STAR GLOW ............... Error! Bookmark not defined. 

4.1.2.1 Visi ........................................................... Error! Bookmark not defined. 

4.1.2.2 Misi .......................................................... Error! Bookmark not defined. 

4.2 Data dan Deskripsi Hasil Penelitian .............. Error! Bookmark not defined. 

4.2.1 Data Deskripsi Responden .......................... Error! Bookmark not defined. 

4.2.2 Deskripsi Hasil Penelitian ........................... Error! Bookmark not defined. 

4.3 Analisis Hasil Penelitian dan Pengujian HopotesisError! Bookmark not 

defined. 

4.3.1 Uji Validitas dan Uji Reabilitas .................. Error! Bookmark not defined. 

4.4.3 Hasil Pengujian Hipotesis ........................... Error! Bookmark not defined. 

4.4.3.1 Analisa Regresi Linier Berganda ............. Error! Bookmark not defined. 

4.4.2 Analisis Determinasi Berganda (R2 ) ......... Error! Bookmark not defined. 

4.4.3 Pengujian Hipotesis .................................... Error! Bookmark not defined. 

4.4.3.1 Hipotesis Uji Simultan ( Uji F ) ............... Error! Bookmark not defined. 

4.4.3.2 Hipotesis Uji Parsial ( Uji T ) .................. Error! Bookmark not defined. 

4.4.3.3 Uji Dominan ............................................ Error! Bookmark not defined. 

4.5 Pembahasan ................................................... Error! Bookmark not defined. 

4.5.1 Pengaruh Ekuitas Merek, Persepsi Harga dan Promosi Terhadap Keputusan 

 Pembelian ................................................... Error! Bookmark not defined. 

4.5.2 Pengaruh Ekuitas Merek Terhadap Keptusan PembelianError! Bookmark 

not defined. 

4.5.3 Pengaruh Persepsi Harga Terhadap Keputusan Pembelian ................ Error! 

Bookmark not defined. 

4.5.4 Pengaruh Promosi Terhadap Keputusan PembelianError! Bookmark not 

defined. 



 

 

xiii 

 

4.5.5 Variabel Yang Dominan ............................. Error! Bookmark not defined. 

BAB V KESIMPULAN DAN SARAN ................... Error! Bookmark not defined. 

5.1 Kesimpulan .................................................... Error! Bookmark not defined. 

5.2 Saran .............................................................. Error! Bookmark not defined. 

DAFTAR PUSTAKA ............................................... Error! Bookmark not defined. 

DAFTAR TABEL 

Tabel 1.1 Data Penjuala Skincare MB STAR GLOW .......................................... 5 

Tabel 2.2 Persamaan dan Perbedaan Penelitian .................................................... 44 

Tabel 3.1 Skala Likert  .......................................................................................... 52 

Tabel 3.2 Desain Instrumen Penelitian ................................................................. 53 

Tabel 3.3 Populasi MB STAR GLOW ................................................................. 55 

Tabel 4.1 Karaketistik Responden Berdasarkan Jenis Kelamin............................ 70 

Tabel 4.2 Karaketistik Responden Berdasarkan Jenis Usia .................................. 71 

Tabel 4.3 Karaketistik Responden Berdasarkan Jenis Pekerjaan ......................... 72 

Tabel 4.4 Hasil Analisis Deskriptif ....................................................................... 73 

Tabel 4.5 Hasil Uji Validitas ................................................................................. 75 

Tabel 4.6 Hasil Uji Reabilitas ............................................................................... 76 

Tabel 4.7 Hasil Analisis Regresi Linier Berganda  ............................................... 78 

Tabel 4.8 Hasil Uji Koefisien Determinasi Berganda ........................................... 79 

Tabel 4.9 Hasil Uji F ( Uji simulta )  .................................................................... 82 

Tabel 4.10 Hasil Uji T ( Uji Parsial ) .................................................................... 83 

Tabel 4.11 Hasil Uji Dominan .............................................................................. 84 

    



 

 

xiv 

 

 

 

 

 

DAFTAR GAMBAR 

Gambar 1.1 Kompotitor/Pesaing MB STAR GLOW ........................................... 7 

Gambar 2.3 Kerangka Konseptual ........................................................................ 45 

Gambar 3.1 Kerangka Proses Berfikir .................................................................. 47 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xv 

 

 

 

 

 

LAMPIRAN 

Lampiran 1: Kuisioner………………………………………………………….100 

Lampiran 2: Hasil Kuesioner……………………………………………………105 

Lampiran 3: Hasil SPSS…………………………………………………………106 

 

 

 

 

 

 

 


